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35.0%
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35.% or 1,669,076 of WASHINGTON, DC Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 46.3 years old (2.8% younger
than average) and have a $153,456 (6.4% higher than average) annual household income.

= who Listened to IHEART
RADIO in the past 7 days

= Remainder of WASHINGTON,

@ Percent of Market: Adults 18 or older )R«‘ Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:

White

Black/African
American

%
Asian E

2.9%
Other I

48.4%

Average Age 47.6 477

Hispanic
2,310,507 2,459,833

Men Men Women Women * who Listened to IHEART RADIOin the past 7 days 8 WASHINGTON, DC

Age Cell Demographics of Target vs. Market: W= HHI of Target vs. Market:

Adults 18 or older

w who Listened to IHEART RADIO in the past 7 days M WASHINGTON, DC <$35K HHI g
$35K-$50K HHI
10,09 $50K-$75K HHI
8.3% 8.4% $75K-$100K HHI
7.4% 7.6%
$100K-5150K HHI
5.2%
$150K-5250K HHI
$250K+ HHI
21-24 25-29 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ "
Avg HHI:
m who Listened to IHEART RADIO in the past 7 days B WASHINGTON, DC e
Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,676
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: WASH-FM OR Radio Stations: WBIG-FM OR Radio Stations: WIHT-FM OR Radio Stations: WMZQ-FM OR Radio Stations: WWDC-FM)
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15.1% or 720,734 of WASHINGTON, DC Metro Adults 18 or older Listened to WASH-FM in the past 7 days.
Typical Adults 18 or older who Listened to WASH-FM in the past 7 days are 47.3 years old (.8% younger than
average) and have a $147,968 (2.6% higher than average) annual household income.
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9.8% or 469,024 of WASHINGTON, DC Metro Adults 18 or older Listened to WBIG-FM in the past 7 days.
Typical Adults 18 or older who Listened to WBIG-FM in the past 7 days are 47.3 years old (.7% younger than
average) and have a $162,832 (12.9% higher than average) annual household income.
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9.7% or 461,911 of WASHINGTON, DC Metro Adults 18 or older Listened to WIHT-FM in the past 7 days.
Typical Adults 18 or older who Listened to WIHT-FM in the past 7 days are 40. years old (16.1% younger
o than average) and have a $143,373 (.6% lower than average) annual household income.
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9.% or 428,753 of WASHINGTON, DC Metro Adults 18 or older Listened to WWDC-FM in the past 7 days.
Typical Adults 18 or older who Listened to WWDC-FM in the past 7 days are 45.6 years old (4.4% younger
than average) and have a $164,386 (14.% higher than average) annual household income.
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° 35.% or 1,669,076 of WASHINGTON, DC Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
'Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 1.4% less likely to be a college
RA D | O graduate, 4.6% more likely to work full-time, 1.9% less likely to be married, 4.4% less likely to be a

parent of 1 or more children under 18.
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15.1% or 720,734 of WASHINGTON, DC Metro Adults 18 or older Listened to WASH-FM in the past 7 days.

Adults 18 or older who Listened to WASH-FM in the past 7 days are 1.5% less likely to be a college
graduate, 4.5% less likely to work full-time, 1.4% more likely to be married, 10.7% more likely to be a
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parent of 1 or more children under 18.
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* '.f‘ Education Levels: Adults 18 or older

Some High School or Less (not graduate) -0-3;7'6%

9.8% or 469,024 of WASHINGTON, DC Metro Adults 18 or older Listened to WBIG-FM in the past 7 days.
Adults 18 or older who Listened to WBIG-FM in the past 7 days are 11.3% more likely to be a college
graduate, 5.3% less likely to work full-time, 3.7% more likely to be married, 10.4% more likely to be a
parent of 1 or more children under 18.
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{ @B, Fducation Levels: Adults 18 or older

A

Some High School or Less (not graduate)

Some College Credit (no degree)

9.7% or 461,911 of WASHINGTON, DC Metro Adults 18 or older Listened to WIHT-FM in the past 7 days.

Adults 18 or older who Listened to WIHT-FM in the past 7 days are 14.5% less likely to be a college
graduate, 18.4% more likely to work full-time, 8.9% less likely to be married, 3.2% less likely to be a
parent of 1 or more children under 18.
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9.% or 428,753 of WASHINGTON, DC Metro Adults 18 or older Listened to WWDC-FM in the past 7 days.
Adults 18 or older who Listened to WWDC-FM in the past 7 days are 2.% less likely to be a college
DC IO' graduate, 20.% more likely to work full-time, 1.7% less likely to be married, 2.3% more likely to be a

parent of 1 or more children under 18.
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° 35.% or 1,669,076 of WASHINGTON, DC Metro Adults 18 or older Listened to IHEART RADIO in the past 7 d

lHeart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are .6% more likely to own their

RA D I O home, 6.7% more likely to own a higher valued home, 5.5% more likely to have a single-family home,
11.4% more likely to have a dog.

ays.

m Own/Rent/Other: Adults 18 or oldern m&m Type of Home:Adults 18 or older {® Pets in Home:Adults 18 or older

Single Family House (unattached)
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15.1% or 720,734 of WASHINGTON, DC Metro Adults 18 or older Listened to WASH-FM in the past 7 days.
97 l Adults 18 or older who Listened to WASH-FM in the past 7 days are 3.1% less likely to own their home,
[5) 14.3% more likely to own a higher valued home, 5.5% more likely to have a single-family home, 20.2%

WASH-FM more likely to have a dog.
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more likely to have a dog.

9.8% or 469,024 of WASHINGTON, DC Metro Adults 18 or older Listened to WBIG-FM in the past 7 days.
Adults 18 or older who Listened to WBIG-FM in the past 7 days are .4% less likely to own their home,
7.2% more likely to own a higher valued home, 16.5% more likely to have a single-family home, 12.5%
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9.7% or 461,911 of WASHINGTON, DC Metro Adults 18 or older Listened to WIHT-FM in the past 7 days.
Adults 18 or older who Listened to WIHT-FM in the past 7 days are 2.% less likely to own their home, 4.6%
more likely to own a lower valued home, 2.5% more likely to have a single-family home, 8.5% more likely

to have a dog.
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DC/IO

likely to have a dog.

9.% or 428,753 of WASHINGTON, DC Metro Adults 18 or older Listened to WWDC-FM in the past 7 days.
Adults 18 or older who Listened to WWDC-FM in the past 7 days are 4.3% less likely to own their home,
7.% more likely to own a higher valued home, 14.3% more likely to have a single-family home, 5.5% less

m Own/Rent/Other: Adults 18 or oldern

Single Family House (unattached)
Townhouse or attached Home

Condominium

Apartment
Own Second Home bile Home or factured
or Real Estate Home
Property

W WASHINGTON, DC

» who Listened to WWDC-FM in the past 7 days

»who Listened to WWDC-FMin the past 7 days

14.7%
22.2%
3.2%
6.9%

0.8%
0.9%

W WASHINGTON, DC

m&m Type of Home:Adults 18 or older( # Pets in Home:Adults 18 or older

Own a Dog

Own a Cat

4%
Own other type of Pet

= who Listened to WWDC-FM in the past 7 days = WASHINGTON, DC

Value of Owned Home: Adults 18 or older
who Listened to WWDC-FM in the past 7 days *A"m bolzecfouncitone:

WASHINGTON, DC $742.897

1.0% 0.1% 1.2% o0
: o 12% e iinnion 220 A W
<$150K $150K-5200K S$200K-$250K S$250K-$300K S300K-$350K S$350K-$500K  $500K-$750K

= who Listened to WWDC-FM in the past 7 days HWASHINGTON, DC

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 431
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reservet

27.5%

16.0% 16.3%

$750K-51M S1VH

Radio Stations: WWDC-FM

Home Loans: Adults 18 or older

m “" l.il

Refinanced

Home

Home Equity Own
Mortgage Home Loan/Home Home/Property
Mortgage Improvement  Outright (No
Loan Mortgages)




° 35.% or 1,669,076 of WASHINGTON, DC Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
'Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are .8% less likely to look up D-I-Y

RA D I O advice online, 5.6% more likely to always vote in local elections, 8.8% more likely to belong to a gym, 3.%

more likely to fly domestic past yr.
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15.1% or 720,734 of WASHINGTON, DC Metro Adults 18 or older Listened to WASH-FM in the past 7 days.
97 ' Adults 18 or older who Listened to WASH-FM in the past 7 days are 8.3% more likely to look up D-I-Y
advice online, 9.4% more likely to always vote in local elections, 6.9% more likely to belong to a gym, 9.4%

®
WASH-FM more likely to fly domestic past yr.
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9.8% or 469,024 of WASHINGTON, DC Metro Adults 18 or older Listened to WBIG-FM in the past 7 days.
Adults 18 or older who Listened to WBIG-FM in the past 7 days are 8.9% more likely to look up D-I-Y advice
online, 11.3% more likely to always vote in local elections, 16.3% more likely to belong to a gym, 7.2%
more likely to fly domestic past yr.
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9.7% or 461,911 of WASHINGTON, DC Metro Adults 18 or older Listened to WIHT-FM in the past 7 days.
Adults 18 or older who Listened to WIHT-FM in the past 7 days are .8% less likely to look up D-I-Y advice
[ online, 5.2% less likely to always vote in local elections, 22.1% less likely to belong to a gym, 13.3% less
likely to fly domestic past yr.
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9.% or 428,753 of WASHINGTON, DC Metro Adults 18 or older Listened to WWDC-FM in the past 7 days.
Adults 18 or older who Listened to WWDC-FM in the past 7 days are 8.9% less likely to look up D-I-Y advice
I I online, 11.2% less likely to always vote in local elections, 44.9% more likely to belong to a gym, 11.9% less

likely to fly domestic past yr.
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35.% or 1,669,076 of WASHINGTON, DC Metro Adults 18 or older Listened to IHEART RADIQ in the past 7 days.
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.% more likely to use QSRs past

mo., .1% more likely to use Sit-Down Restaurants past mo., 9.9% more likely to use Casinos past yr,, 17.7%
less likely to smoke cigarettes.
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971

WASH-FM

likely to smoke cigarettes.

15.1% or 720,734 of WASHINGTON, DC Metro Adults 18 or older Listened to WASH-FM in the past 7 days.
Adults 18 or older who Listened to WASH-FM in the past 7 days are 4.1% less likely to use QSRs past mo.,
.7% more likely to use Sit-Down Restaurants past mo., 17.7% more likely to use Casinos past yr., 5.3% less
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Past 30-days QSR Users: Adults 18 or older
i

2 times

3 times

4 times

S times

6 - 9times

12.9%
® WASHINGTON, DC

Avg. Monthly QSR Meals:

10times or more

# who Listened to WBIG-FM in the past 7 days

Total Monthly QSR Users:
87.0%

e

9.8% or 469,024 of WASHINGTON, DC Metro Adults 18 or older Listened to WBIG-FM in the past 7 days.

Adults 18 or older who Listened to WBIG-FM in the past 7 days are 5.9% more likely to use QSRs past mo.,
12.7% more likely to use Sit-Down Restaurants past mo., 2.1% less likely to use Casinos past yr., 14.6% less
likely to smoke cigarettes.

[ ] 1time
2 times
3 times
4 times
5 times.
6 - 9times

10 times or more

81.7%

® who Listened to WBIG-FMin the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avi jt-
72.4%

)

W WASHINGTON, DC

wn Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel/ steakhouse Upscale  Seafood
Dot/
Cafee gar

who Listened to WBIGEM in the past 7 days ® WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WBIG-FM in the pest 7 days 34.3%

WASHINGTON, DC BB ERPI ] 27.8%

Drank Past 30-days: Adults 18 or older

Any Type of Beer Table Games (Craps, Poker, etc.)
e I~
Imported Beer Upscale Restaurant
Domestic Regular Beer PRTIYE) Stage Show / Concert
Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer 11.69%5'8% ' Spa
Other Gambling

® who Listened to WBIGFM in the past 7 days BWASHINGTON, DC

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 504
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Past 12 moths Casino Activities: Adults 18 or older

491,102 10.3%

43 9.
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Used Past 30-days: Adults 18 or older

¥
b

Marij / Cannabis Cigarettes Vape

Casinos visited past 12
= WASHINGTON, DC

Radio Stations: WBIG-FM

w who listened to WBIG-FM in the past 7 days W WASHINGTON, DC



likely to smoke cigarettes.

9.7% or 461,911 of WASHINGTON, DC Metro Adults 18 or older Listened to WIHT-FM in the past 7 days.
Adults 18 or older who Listened to WIHT-FM in the past 7 days are 2.3% more likely to use QSRs past mo.,
12.4% less likely to use Sit-Down Restaurants past mo., 14.7% more likely to use Casinos past yr., 12.2% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

B WASHINGTON, DC
hly Sit-Down R Meals:

Past 30-days QSR Users: Adults 18 or older
%
10times or more 12.9% 10 times or more ﬁ
# who Listened to WIHT-FM in the past 7 days ® WASHINGTON, DC ® who Listened to WIHT-FM in the past 7 days
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. M
84.0% 82.1% 63.4% 72.4%
e = Cem R
Drank Past 30-days: Adults 18 or older
oy e Tl aes s, okt
Wine : 2 Bar / Nightclub
Imported Beer - Upscale Restaurant
Domestic Regular Beer Stage Show / Concert
Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer ' Spa
Other Gambling
® who Listened to WIHT-FM in the past 7 days W WASHINGTON, DC ® who Listened to WIHT-FM in the past 7 days
WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 460
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Chinese  Pima  Mexian  Coffee  malian  Bagel/ Steakhouse Upscale Seafood  wings/
House / Donut/ Burgers /
Coffee Bar sports Bar

mwho Listened to WIHT-FM in the past 7 days mWASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WIHT-FM in the past 7 days 28.2%

WASHINGTON, DC BB ERPI ] 27.8%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

ij / Cannabis Vape

= WASHINGTON, DC

Radio Stations: WIHT-FM

Cigarettes

wwho listened to WIHT-FM in the past 7 days. WWASHINGTON, DC



DC/ 101

Past 30-days QSR Users: Adults 18 or older
o ' 1time
A
6-9times m

# who Listened to WWDC-FM in the past 7 days ® WASHINGTON, DC

Total Monthly QSR Users: Avg. Monthly QSR Meals:
88.7%

e

9.% or 428,753 of WASHINGTON, DC Metro Adults 18 or older Listened to WWDC-FM in the past 7 days.
Adults 18 or older who Listened to WWDC-FM in the past 7 days are 8.% more likely to use QSRs past mo.,
.2% more likely to use Sit-Down Restaurants past mo., 12.4% more likely to use Casinos past yr,, 12.1% less
likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ
. I II.iih'H

B-0Hmes
7.1% Chinese  Piza  mexican  cCoffee  malan  Bagel/ Steakhouse Upscale Seafood  Wings/
House / Donut/ Burgers /
10times or more w o o

® who Listened to WWDC-FM in the past 7 days ® WASHINGTON, DC = who Listened to WWDC-FMin the past 7 days. WWASHINGTON, DC
Total Monthly Sit-Down Restaurant Users: A

vg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
72.6% 72.4% - who Listened to WWDC-FMin the past 7 dovs (SRS TASNNNINI 33.3%
“ m 2 (Rt 1,328,420 27.8%

€ Ltme 15.5%

3times -m

Drank Past 30-days: Adults 18 or older
Uguor
Any Type of Beer
wine
s
s a0 e

Domestic Regular Beer

Domestic Light Beer 17 . v

Microbrew / Craft Beer m 18.1% '

# who Listened to WWDC-FM in the past 7 days BWASHINGTON, DC

Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Slot Machines

973,754 20.4% ) ﬂ
‘* L
Table Games (Craps, Poker, etc.) T 10.3% ‘:'
— )
—

Bar / Nightclub

Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Yes iji / Cannabis Cigarettes Vape

Other Gambling Casinos visited past 12
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Py 35.% or 1,669,076 of WASHINGTON, DC Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
.Heart Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 7.3% more likely to have a 401K, 3.9%
A D l O more likely to have an Auto Loan, 15.5% more likely to Invest/Trade Stocks Online, 7.7% more likely to pay

R with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
Mutual Funds g_iﬂ
Money Market Funds 16:6-5%
529 Plan / College Savings Plan i;ﬁ'i"
Other (Crypto / NFTs [ Metals, etc.) 9;?7%

9.6% T
Bonds 10.5% Checking  Debit or ATM

IRA (Individual Retirement Account)

Stocks or Stock Options

S4132.3%
19.19%] o 7.5%

Savings Credit Card Online Online Bill

Mobile Home Money Auto Loan  Certificates of Personal Loan i Home
Account card Account Banking Paying Banking  Mortgage  Market Deposit{CDs) Home  Improvement
Second Home or Real Estate Property l ::‘.296 Asomnt Mortgage ‘:Lz ';‘:"e

B who Listened to IHEART RADIO in the past 7 days B WASHINGTON, DC = who Listened to IHEART RADIO in the past 7 days = WASHINGTON, DC

Professional Services Used*: Adults 18 or older E‘Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 935,939 10.6%
847,521 17.8%
Financial Planner =
732,545 15.4%

5 9.6%
Insurance Agent at a Local Office (not online) 455 ‘ .

Online Investing / Stock Trading

3.8%
3.3%
Real Estate Agent @ 10.2%
2.5% A9 65% T4% o Gow
Z 4.6%
B } 1.2% (*Past 12 Months) Payral Venmo MasterCard DebitCard  ApplePay  CashApp GooglePay  American Discover ~ Store Credit Square Cash Samsung Pay Facebook
Divorce / Family Attorney ro. 5% Express Ccard Messenger
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971

15.1% or 720,734 of WASHINGTON, DC Metro Adults 18 or older Listened to WASH-FM in the past 7 days.
Adults 18 or older who Listened to WASH-FM in the past 7 days are 5.9% less likely to have a 401K, 6.3%
more likely to have an Auto Loan, 3.4% more likely to Invest/Trade Stocks Online, 12.9% more likely to pay
with their Debit Card.

WASH-FM

Investments Owned: Adults 18 or older
401K Plan
16.6%
948,022 19.9%
17.5%
801,063 16.8%
13.7%
624,860 13.1%
6 8.6%
509,304 10.7%
7.3%
499,539 10.5%
9.2%
LUERTEY 8.5%

& who Listened to WASH-FM in the past 7 days

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

B 'WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

B4% 7.5% 6.8% 6.7%

= who Listened to WASH-FM in the past 7 days = WASHINGTON, DC

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Money Auto Loan  Certificates of Personal Loan Home
Account card Account Banking Paying Banking  Mortgage Market Deposit{CDs) Home  Improvement
Account Mortgage Loan of Home
Equity Loan

Professional Services Used*: Adults 18 or older

Tax Preparation Service 935,939 10.6%
847,521 17.8%
Financial Planner :
732,545 15.4%

Accountant

Online Investing / Stock Trading

4%
413,748 8.7%
Insurance Agent at a Local Office (not online) 5 0%
179,254 X
92.1%
Real Estate Agent @! %
B’ 4.5%
Estate Planning E”‘

Divorce / Family Attorney H%L”‘

= who Listened to WASH-FM in the past 7 days

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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B WASHINGTON, DC

l—

y’s!

Qual Intab 702

Past 3-Months Payment Methods Used: Adults 18 or older

American Discover  Store Credit
Express Ccard

® WASHINGTON, DC

Google Pay

Zelle PayPal MasterCard DebitCard  Apple Pay  Cash App

Venmo

= who Listened to WASH-FM in the past 7 days

Radio Stations: WASH-FM

10.4%10.2%
TA% o 6.0%

|
o TR

Square Cash Samsung Pay Facebook
Messenger




9.8% or 469,024 of WASHINGTON, DC Metro Adults 18 or older Listened to WBIG-FM in the past 7 days.
Adults 18 or older who Listened to WBIG-FM in the past 7 days are 4.4% more likely to have a 401K, 15.9%
less likely to have an Auto Loan, 41.3% more likely to Invest/Trade Stocks Online, 4.3% more likely to pay with

their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older
401K Plan
n

IRA (Individual Retirement Account)

Stocks or Stock Options

Financial Services Has and/or Uses: Adults 18 or older

Mutual Funds 10.0% A%
Money Market Funds m ik
529 Plan / College Savings Plan  pesmn e 200% Sra
: i 10.7%
7.5%
Other (Crypto / NFTs [ Metals, etc.) 11?)'37’9“ & 67% 5.4% 435
Bonds 345:: 5% Checking Debitor ATM  Savings  CreditCard  Online online Bill Mobile Home Money Auto Loan Certificates of Personal Loan Home
= 5 Account card Account Banking i Banking M Market it{Cos) Home  Improvement
8 Paying 8 lortgage Deposit{CDs} pri
Second Home or Real Estate Property m ne% Asomnt Mortgage ‘:’Lg';‘:‘”
¥ who Listened to WBIG-FMin the past 7 days B WASHINGTON, DC m who Listened to WBIG-FM in the past 7 days B WASHINGTON, DC
Professional Services Used*: Adults 18 or older | \g'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service AT T .
Online Investing / Stock Trading
Financial Planner
Accountant
Insurance Agent at a Local Office (not online)
.19 10:2%

Real Estate Agent

Estate Planning

(*Past 12 Months)
Divorce / Family Attorney

= WASHINGTON, DC
Qual Intab

= who Listened to WBIG-FM in the past 7 days

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26

6.7% 7.4% 7.1% 5 0%

Store Credit Square Cash Samsung Pay  Facebook
Ccard Messenger

Discover

American
Express

®WASHINGTON, DC

Google Pay

Cash App

Venmo MasterCard DebitCard  Apple Pay

PayPal

= who Listened to WBIG-FM in the past 7 days
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Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

¥ who Listened to WIHT-FM in the past 7 days

9.7% or 461,911 of WASHINGTON, DC Metro Adults 18 or older Listened to WIHT-FM in the past 7 days.
Adults 18 or older who Listened to WIHT-FM in the past 7 days are 17.7% more likely to have a 401K, 17.%
more likely to have an Auto Loan, 33.% less likely to Invest/Trade Stocks Online, 11.% more likely to pay with
their Debit Card.

2,351,861 49.3%
%

1,903,305 39.9%
1,452,732 30.5%
13.3%
19.9%
: 14.7%
801,063 16.8%

13.3%

624,860 13.1%

8.3%
10.7%

31j350.6%
499,539 @S LAY
i

8.5%
B WASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

417.2% 7.5%
-2 14.9% 4.8% s.ax 6.7% 21 43%
: e e
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Money Auto Loan  Certificates of Personal Loan i Home
Account card Account Banking Paying Banking  Mortgage  Market Deposit{CDs) Home  Improvement
Account Mortgage Loan of Home
Equity Loan
® who Listened to WIHT-FM in the past 7 days m WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service 93“'-, 939 19.6%

Online Investing / Stock Trading

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

= who Listened to WIHT-FM in the past 7 days
Scarborough R1 2026: Mar25-Mar26

WASHINGTON, DC Metro

847,521 17.8%

10.6%
4 8.7%
1.7%

3.8%
3.6%
3.5%

=
0.7%
0.8%

3.2%

B WASHINGTON, DC

(*Past 12 Months)

Qual Intab

E‘Past 3-Months Payment Methods Used: Adults 18 or older

24.2%
10.2% 12:3%
ﬂ ‘ﬁ.“ ‘1”‘ -

Google Pay Store Credit Square Cash Samsung Pay  Facebook
Ccard Messenger

American Discover

Express

® WASHINGTON, DC

Cash App

PayPal MasterCard DebitCard  Apple Pay

Zelle Venmo

® who Listened to WIHT-FM in the past 7 days
460
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9.% or 428,753 of WASHINGTON, DC Metro Adults 18 or older Listened to WWDC-FM in the past 7 days.
Adults 18 or older who Listened to WWDC-FM in the past 7 days are 21.3% more likely to have a 401K, 15.7%
DC IOI more likely to have an Auto Loan, 28.5% more likely to Invest/Trade Stocks Online, .2% less likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds g;;'m
Money Market Funds 1;;'.;%

529 Plan / College Savings Plan _12'4%
Other (Crypto / NFTs [ Metals, etc.) 5‘::7%

Financial Services Has and/or Uses: Adults 18 or older

32.3%

11% o - - ) -l "
Bonds 10.5% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Money Auto loan Certificates of Personal Loan Refi Home
Account card Account Banking Paying Banking  Mortgage  Market Deposit (CDs} Home  Improvement
76.5% Account Mortgage Loan or Home
Second Home or Real Estate Property & 8.5% Equity Loan
B who Listened to WWDC-FM in the past 7 days B WASHINGTON, DC = who Listened to WWDC-FM in the past 7 days ® WASHINGTON, DC

Professional Services Used*: Adults 18 or older E‘Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

935,939 19.6%

Online Investing / Stock Trading  pipusn 17.8%

Financial Planner

732 545

g 8.6%
Accountant 13,728 8.7%
. 5.5%
Insurance Agent at a Local Office (not online) 3.8%
Real Estate Agent 22% % 10.2% 10.8%
3.5 | 66% 7.4% 6.0%
I 13.9% 3.2%
Estate Planning m”:.sx . ! _— = ‘
B } 1.1% (*Past 12 Months) Payral Venmo CashApp  GooglePay  American Discover ~ Store Credit Square Cash Samsung Pay Facebook
Divorce / Family Attorney l' 0.8% Express Ccard Messenger
= who Listened to WWDC-FM in the past 7 days  WASHINGTON, DC = who Listened to WWDC-FM in the past 7 days = WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 431
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° l Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 17 hours, 15 minutes
.Heart and 0 seconds each week with All Forms of Media.

R A D l O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 27 minutes each week
listening to All Local AM/FM Radio, representing 13.% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 60.3%

who Listened to IHEART RADIO WASHINGTON, DC
in the past 7 days

= who Listened to IHEART RADIO in the past 7 days B WASHINGTON, DC
WASHINGTON, DC  Metro  Searborough R1 2026: Mar25-Mar26 ~ Qual Intab 1,676 WASHINGTON, DC ~ Metro  Scarborough R12026: Mor25-Mar26 ~ Qual Intab 4,859 Hubbard Shaf‘fe of Everything
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Adults 18 or older who Listened to WASH-FM in the past 7 days spend an average of 2 days, 17 hours, 38 minutes and
97 ' 41 seconds each week with All Forms of Media.
®

100.% of Adults 18 or older who Listened to WASH-FM in the past 7 days spend an avg. of 7 hours and 56 minutes each week listening to
All Local AM/FM Radio, representing 12.1% of total time spent with all forms of Media.

100.0%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 60.3%

who Listened to WASH-FM in WASHINGTON, DC
the past 7 days

® who Listened to WASH-FM in the past 7 days ®m WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual intab 702

WASHINGTON, DC ~ Metro  Scarborough R1 2026: Mar25-Mar26 ~ QuadlIntab 4,859 Hubbard Rl Evanything
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Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an average of 3 days, 3 hours, 13 minutes and 21
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an avg. of 9 hours and 39 minutes each week listening to
All Local AM/FM Radio, representing 12.8% of total time spent with all forms of Media. ‘

100.0%

B

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

- oo
Concurrent
usoge %: 60.3%

who listened to WBIGFM in WASHINGTON, DC
the past 7 days

® who Listened to WBIG-FM in the past 7 days = WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 504
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Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an average of 2 days, 18 hours, 37 minutes and
16 seconds each week with All Forms of Media.

[ 100.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an avg. of 10 hours and 21 minutes each week listening
to All Local AM/FM Radio, representing 15.6% of total time spent with all forms of Media.

100.0%

BX soox

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 60.3%

who Listened to WIHT-FM in WASHINGTON, DC
the past 7 days

® who Listened to WIHT-FM in the past 7 days ® WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 460
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Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an average of 2 days, 17 hours, 17 minutes and

D l I 28 seconds each week with All Forms of Media.
100.% of Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an avg. of 11 hours and 27 minutes each week listening |

to All Local AM/FM Radio, representing 17.5% of total time spent with all forms of Media. ]
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30.
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100.0%

Weekly
Reach %:

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 60.3%

who Listened to WWDC-FM in WASHINGTON, DC
the past 7 days

%
51.0%
&

K
&

= who Listened to WWDC-FM in the past 7 days ® WASHINGTON, DC
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| Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 2 hours, 3 minutes and
'Heart 31 seconds each week with All Forms of Ad-Supported Media.

R A D I o 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 7 hours and 36 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 15.2% of total time spent with all forms of Ad-Supported Media.

Weekly Avg. H:M:S/week with All Forms of Ad-
Reach %: Supported Media: Aduits 18 or older

Concurre
usage 64.1%

who Listened to IHEART WASHINGTON, DC
RADIO in the past 7 days

®» who Listened to IHEART RADIO in the past 7 days B WASHINGTON, DC

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,676 WASHINGTON, DC Metro Searborough R1 2026: Mar25-Mar26 Qual Intab 4,859 HU bbc rd Share of Everything
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seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WASH-FM in the past 7 days spend an avg. of 7 hours and 4 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.5% of total time spent with all forms of Ad-Supported Media.

| Adults 18 or older who Listened to WASH-FM in the past 7 days spend an average of 2 days, 0 hours, 49 minutes and 32

o

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

CONCUrr
usage 64.1%

who Listened to WASHFM  WASHINGTON, DC
in the past 7 days

® who Listened to WASH-FM in the past 7 days W WASHINGTON, DC
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Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an average of 2 days, 9 hours, 36 minutes and 14
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an avg. of 8 hours and 12 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 14.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an average of 2 days, 2 hours, 34 minutes and 34

seconds each week with All Forms of Ad-Supported Media.

[) F 100.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an avg. of 9 hours and 35 minutes each week listening to
§ Local Ad-Supported AM/FM Radio, representing 19.% of total time spent with all forms of Ad-Supported Media.

BE oax

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Concurre
usage 64.1%

who Uistened to WIHT-FM WASHINGTON, DC
in the past 7 days

® who Listened to WIHT-FM in the past 7 days B WASHINGTON, DC

WASHINGTON, DC  Metro  Scarborough R12026: Mar25-Mar26  Qual ntab 460 WASHINGTON, DC ~ Metro  Scarborough R1 2026: Mar25-Mar26  Qual Intab 4,859 Hubbqrd FTARSOL Earyshity
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e or Anything _

Radio Stations: WIHT-FM




Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an average of 2 days, 3 hours, 4 minutes and 8
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an avg. of 9 hours and 42 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 19.% of totaltime spent with all forms of Ad-Supported Media.
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iHeart
RADIO

| Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 7 hours and
9 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 65.2 minutes/day.

(Local Radio delivers 15.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASH-FM

| Adults 18 or older who Listened to WASH-FM in the past 7 days spend an average of 6 hours and 58
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 60.7 minutes/day.

(Local Radio delivers 14.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an average of 8 hours and 13
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 70.3 minutes/day.

(Local Radio delivers 14.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an average of 7 hours and 13
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 82.2 minutes/day.

(Local Radio delivers 19.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 83.2 minutes/day.

| Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an average of 7 hours and 17
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 19.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 1,669,076 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 45.6% of
all time spent daily with Ad-Supported Audio.
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971

WASH-FM

Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

- 720,734 or 100.% of Adults 18 or older who Listened to WASH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 44.2% of all
time spent daily with Ad-Supported Audio.
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- 469,024 or 100.% of Adults 18 or older who Listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 70.3 minutes every day representing 41.3% of all
time spent daily with Ad-Supported Audio.
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- 461,911 or 100.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 82.2 minutes every day representing 43.6% of all
fu time spent daily with Ad-Supported Audio.
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- 428,753 or 100.% of Adults 18 or older who Listened to WWDC-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 83.2 minutes every day representing 46.6% of all

time spent daily with Ad-Supported Audio.
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. ' | 1,669,076 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
iHeart

Ad-Supported Local AM/FM Radio for an average of 65.2 minutes every day representing 45.6% of
RA D I O all time spent daily with Ad-Supported Audio.
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720,734 or 100.% of Adults 18 or older who Listened to WASH-FM in the past 7 days listen to Ad-
97.' Supported Local AM/FM Radio for an average of 60.7 minutes every day representing 44.2% of all
WASH-FM time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.

BIE 469,024 or 100.% of Adults 18 or older who Listened to WBIG-FM in the past 7 days listen to Ad-
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461,911 or 100.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 82.2 minutes every day representing 43.6% of all
> A time spent daily with Ad-Supported Audio.
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428,753 or 100.% of Adults 18 or older who Listened to WWDC-FM in the past 7 days listen to Ad-

Dc IOI Supported Local AM/FM Radio for an average of 83.2 minutes every day representing 46.6% of all
time spent daily with Ad-Supported Audio.
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iHeart
RADIO

1,669,076 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, Alternative, and All News.
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WASH-FM

720,734 or 100.% of Adults 18 or older who Listened to WASH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Rock, Classic
Hits, and Urban AC.
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469,024 or 100.% of Adults 18 or older who Listened to WBIG-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits,
Alternative, and All News.
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461,911 or 100.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Urban AC, Classic Hits, and Alternative.
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428,753 or 100.% of Adults 18 or older who Listened to WWDC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Pop Contemporary Hit Radio, Classic
Hits, Classic Rock, and All News.
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oH t 923,480 or 55.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
1 ear Supported Local TV Stations for an average of 62.8 minutes every day representing 26.2% of all time

RA D l O spent daily with Ad-Supported Video.
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WASH-.FM spent daily with Ad-Supported Video.

411,949 or 57.2% of Adults 18 or older who Listened to WASH-FM in the past 7 days watch Ad-
97 ' Supported Local TV Stations for an average of 65.7 minutes every day representing 27.7% of all time
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100.3

Blﬁ 256,967 or 54.8% of Adults 18 or older who Listened to WBIG-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 70.6 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Video.
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217,036 or 47.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 54.6 minutes every day representing 22.1% of all time
+ A spent daily with Ad-Supported Video.
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275,737 or 64.3% of Adults 18 or older who Listened to WWDC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 44. minutes every day representing 23.% of all time
spent daily with Ad-Supported Video.
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iHeal't 923,480 or 55.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-

Supported Local TV Stations for an average of 62.8 minutes every day representing 26.2% of all time
RA D I O spent daily with Ad-Supported Video.
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411,949 or 57.2% of Adults 18 or older who Listened to WASH-FM in the past 7 days watch Ad-
97.' Supported Local TV Stations for an average of 65.7 minutes every day representing 27.7% of all time

WASH-FM spent daily with Ad-Supported Video.
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256,967 or 54.8% of Adults 18 or older who Listened to WBIG-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 70.6 minutes every day representing 25.8% of all time
spent daily with Ad-Supported Video.
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217,036 or 47.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 54.6 minutes every day representing 22.1% of all time
o spent daily with Ad-Supported Video.
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275,737 or 64.3% of Adults 18 or older who Listened to WWDC-FM in the past 7 days watch Ad-
DC IOI Supported Local TV Stations for an average of 44. minutes every day representing 23.% of all time

spent daily with Ad-Supported Video.
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Movies, Dramas, and Local News - Morning.
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923,480 or 55.3% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
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WASH-FM

Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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411,949 or 57.2% of Adults 18 or older who Listened to WASH-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,

Movies, National/Network News, and Dramas.

6 rime Sper (MIS22E000)

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
294

WASHINGTON, DC

o
P

=

o
3

B

Local News -
Evening

Movies
19.4

Food/
Cookin
Local News - g
Late Shows
13.5

Docu | Nigh
ment I F
Comedies aries | Talk

20.7

Comedies

Local News -
Morning

319 Dramas

273

Movies
18.0

/Coo

Local News - king

Late Show
16.0 5

ume
ntari

Late
Night
Talk

7.9

Local News -
Evening
22.5

® WASHINGTON, DC

® who Listened to WASH-FM in the past 7 days

B WASHINGTON, DC

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week)
Sports

Local News - Evening
Comedies

Movies

Local News - Morning
Dramas

Game Shows.
National/Network News
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
Late Night Talk

Court Shows

WASHINGTON, DC

Total Persons:

R ———
o L]
R A —
EE R .

Avg.

Supported Local TV Stations: Adults

{Average Day)

®
i
1}
ﬁ

Ad-Supported Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

[
o
e
R

oy
a
~
S

2.2%

Local News -
Morning
294

8 8 Ne
(28 e L (T B
R [T B e R

Hours+Minutes/day with Ad-

aﬂ

Local News -
Evening
189

Comedies
183

Mystery

/Suspen

se/Crim
e

11.8

Game Shows

17.4

Late Night
Talk...

Court Shows
15.5

Movies

19.0 Food/Coa..

Comedies
18.8

Local News -
Morning
319

Mystery
/Suspen
se/Crim
e
129

Late Night

Local News -
Evening
23.0

Court Shows
18.0

18 orolder
who Listened to WASH-FM WASHINGTON, DC Dramas
(o560 | 1600 inthepestideys 1.7% 272
B 5.3%
= who Listened to WASH-FM in the past 7 days ® WASHINGTON, DC

Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 702

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Listened to WASH-FM in the past 7 days

Radio Stations: WASH-FM

B WASHINGTON, DC
* Share of Everything

& for Anything _



Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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256,967 or 54.8% of Adults 18 or older who Listened to WBIG-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening,

Movies, Dramas, and Local News - Morning.
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217,036 or 47.% of Adults 18 or older who Listened to WIHT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Movies, Local
News - Morning, National/Network News, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
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Local News - Evening
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Movies

Local News - Morning
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National/Network News
Game Shows
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Documentaries.

Local News - Late
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275,737 or 64.3% of Adults 18 or older who Listened to WWDC-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Mystery/Suspense/Crime, Movies,
Local News - Evening, Dramas, and Local News - Morning.
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iHeart
RADIO

| 1,251,102 or 75.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 151.8 minutes every day representing 29.% of all time
spent daily with Ad-Supported Digital Media.
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9721

WASH-FM

| 522,124 or 72.4% of Adults 18 or older who Listened to WASH-FM in the past 7 days use Ad-
Supported Social Media for an average of 161.7 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Digital Media.
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spent daily with Ad-Supported Digital Media.

| 412,743 or 88.% of Adults 18 or older who Listened to WBIG-FM in the past 7 days use Ad-
Supported Social Media for an average of 169.6 minutes every day representing 27.6% of all time
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spent daily with Ad-Supported Digital Media.

| 342,085 or 74.1% of Adults 18 or older who Listened to WIHT-FM in the past 7 days use Ad-
Supported Social Media for an average of 143.1 minutes every day representing 24.8% of all time
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DC/101

spent daily with Ad-Supported Digital Media.

[ 354,563 or 82.7% of Adults 18 or older who Listened to WWDC-FM in the past 7 days use Ad-
Supported Social Media for an average of 155. minutes every day representing 30.% of all time
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iHeart
RADIO

1,250,922 or 74.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 56.8 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Social Media.
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WASH-FM

513,348 or 71.2% of Adults 18 or older who Listened to WASH-FM in the past 7 days use Ad-
Supported Facebook for an average of 64.2 minutes every day representing 39.7% of all time spent
daily with Ad-Supported Social Media.
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343,211 or 73.2% of Adults 18 or older who Listened to WBIG-FM in the past 7 days use Ad-
Supported Facebook for an average of 64.9 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Social Media.
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342,085 or 74.1% of Adults 18 or older who Listened to WIHT-FM in the past 7 days use Ad-
Supported Facebook for an average of 41.4 minutes every day representing 29.% of all time spent
+ 2o daily with Ad-Supported Social Media.
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DC/10I

315,077 or 73.5% of Adults 18 or older who Listened to WWDC-FM in the past 7 days use Ad-
Supported Facebook for an average of 57.9 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Social Media.
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° | 1,250,922 or 74.9% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
iHeart

Supported Facebook for an average of 56.8 minutes every day representing 37.4% of all time spent
RA D I O daily with Ad-Supported Social Media.
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513,348 or 71.2% of Adults 18 or older who Listened to WASH-FM in the past 7 days use Ad-
97.' Supported Facebook for an average of 64.2 minutes every day representing 39.7% of all time spent

WASH-FM daily with Ad-Supported Social Media.
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343,211 or 73.2% of Adults 18 or older who Listened to WBIG-FM in the past 7 days use Ad-
Supported Facebook for an average of 64.9 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Social Media.
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342,085 or 74.1% of Adults 18 or older who Listened to WIHT-FM in the past 7 days use Ad-

Supported Facebook for an average of 41.4 minutes every day representing 29.% of all time spent
; daily with Ad-Supported Social Media.
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315,077 or 73.5% of Adults 18 or older who Listened to WWDC-FM in the past 7 days use Ad-

Dc 'Ol Supported Facebook for an average of 57.9 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Social Media.
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iHeart
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 105,209; All Other
Digital Media: 101,044; Social Media: 72,884; Non-Prem. Cable: 29,826; Local TV: 28,228
reaching Adults 18 or older who Listened to IHEART RADIO in the past 7 days

600,000

500,000

400,000

300,000

200,000

100,000

0

R N

06"

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to IHEART RADIO in the past
7 days

R R VW R R AR R R R AR

> N PSS EIN, ]
P g g L .;»0,»

F @ AT P g @
PNy

s Mon-Fri Local AM/FM Radio AQH
e M on-Fri Non-Premium Cable TV AQH
@ Mon-Fri Digital Media (Less Social) AQH

e lon-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

A A A g
2

&

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
WASHINGTON, DC Metro Area Adults 18 or older

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

d

200,000

0

R R R AR R R R ARG

vd > ] > 2 2 <l
P70 T I P S T P
%

i 4
] Y4 2> d o
A N &
s Mon-Fri Local AM/FM Radio AQH
e on-Fri Non-Premium Cable TVAQH

e \on-Fri Digital Media (Less Social) AQH

o M on-Fri Local TV Station AQH
e Mlon-Fri Social Media AQH

WASHINGTON, DC Metro Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,676

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

(Radio Stations: WASH-FIV OR Radio Stations: WBIG-FM OR Radio Stations: WiIHT-FIM OR Radio Stations: WMIZQ-FM OR Radio Stations: WWDC-FM)




971

WASH-FM

| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 43,986; Social Media: 31,555; Non-Prem. Cable: 13,684; Local TV: 13,171
reaching Adults 18 or older who Listened to WASH-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 29,861; All Other
Digital Media: 29,078; Social Media: 23,143; Non-Prem. Cable: 8,155; Local TV: 7,761
reaching Adults 18 or older who Listened to WBIG-FM in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 28,500; All Other
Digital Media: 28,288; Social Media: 21,353; Non-Prem. Cable: 7,595; Local TV: 6,589
o reaching Adults 18 or older who Listened to WIHT-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WIHT-FM in the past 7
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 26,872; All Other

DC 4 IO' Digital Media: 25,577; Social Media: 19,273; Local TV: 7,553; Non-Prem. Cable: 6,427

reaching Adults 18 or older who Listened to WWDC-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WWDC-FM in the past 7
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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1,358,269 or 81.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 52.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 39.5 minutes/day.

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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WASH-FM

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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596,525 or 82.8% of Adults 18 or older who Listened to WASH-FM in the past 7 days spend an
average of 55.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 36.8 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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402,154 or 85.7% of Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an
average of 55.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 42.6 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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367,484 or 79.6% of Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an
average of 53. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 49.8 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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337,013 or 78.6% of Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an
average of 53.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 50.4 minutes/day.
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1,358,269 or 81.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 52.4 minutes per day driving, seeing Billboards and Signs representing 32.6% of all Time Spent
with Ad-Supported Out-of-Home Media.
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WASH-FM

596,525 or 82.8% of Adults 18 or older who Listened to WASH-FM in the past 7 days spend an average of
55.3 minutes per day driving, seeing Billboards and Signs representing 34.9% of all Time Spent with Ad-
Supported Out-of-Home Media.
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402,154 or 85.7% of Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an average of
55.8 minutes per day driving, seeing Billboards and Signs representing 33.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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367,484 or 79.6% of Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an average of
53. minutes per day driving, seeing Billboards and Signs representing 29.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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337,013 or 78.6% of Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an average of

Dc IO' 53.4 minutes per day driving, seeing Billboards and Signs representing 27.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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iHeart
RADIO

1,358,269 or 81.4% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 52.4 minutes per day driving an average of 30.5 miles each day and are 30.5% more likely
to use Route 355/Rockville Pike/Wisconsin Avenue than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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971

WASH-FM

596,525 or 82.8% of Adults 18 or older who Listened to WASH-FM in the past 7 days spend an
average of 55.3 minutes per day driving an average of 32.2 miles each day and are 117.4% more
likely to use Route 118/Germantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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402,154 or 85.7% of Adults 18 or older who Listened to WBIG-FM in the past 7 days spend an
average of 55.8 minutes per day driving an average of 32.5 miles each day and are 46.% more likely
to use Massachusetts Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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367,484 or 79.6% of Adults 18 or older who Listened to WIHT-FM in the past 7 days spend an
average of 53. minutes per day driving an average of 30.9 miles each day and are 87.2% more likely
to use New Hampshire Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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DC/101

337,013 or 78.6% of Adults 18 or older who Listened to WWDC-FM in the past 7 days spend an
average of 53.4 minutes per day driving an average of 31.1 miles each day and are 128.2% more
likely to use Route 50/New York Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Supported Print Media: Adults 18 or older, M

1,676

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
128

New York Times
(Sunday)
121

Wall Street Journal
{Daily)
9.4

Magarines
82

Direct Mail Ads
c

Local Daily
Newspaper|s}
{Daily+Sunday)
91

New York Times
(Daily)
7.8

Local Daily
Newspaper(s)
(Sunday)
133

New York Times
(Sunday)
123

Local Daity News;
(Daily
87

Local Daily
Newspaper(s)
(Daily+Sunday)
94

Wall Street Journal
(Daily)
9.6

Magazines
78

spaper(s) (excluding

# who Listened to IHEART RADIO in the past 7 days
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Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 32.% of all time

97 ' 222,661 or 30.9% of Adults 18 or older who Listened to WASH-FM in the past 7 days read Local Daily
WASH-.FM spent daily with All forms of Print Media.

Avg. Week All Print Medla (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)

USA Today (Daily)
91

Local Daily Newspaper(s) (Sunday)

New York Times (Daily) 459 818 6o
ek i siyssni) - AT ™"
Books w Avg. Hours+Minutes/day with All

Local Daily
Newspaper(s)
(Sunday)
143

{excluding Local Daily New York Times
New York Times “‘;":553 New Yook Tl T"E‘-"'war':'_j'-l (Daily :D;:vl
(Daily+Sunday) N erls iy | (Daily+Sunday) 2 =
113 08 10.3

Print Media: Adults 18 or older

New York Times (Sunday)
Wall Street Journal (Daily)

USA Today (Daily)

Direct Mail
All Local Weekly Newspapers 66 Local Daity pri (al;;ngs
New York Times ‘Wall Street Journal New York Times P — Newspaper(s) Wall Street Journal (excluding
Magazines ; who listened o WASHFM inthe  WASHINGTON,DC  PRI0RY (Sunday) (Daily) (Daily) Catalogs | (Sunday) (Daily) Magazines Catalogs)
. 3 3';6 past 7 days i 139 107 86 3.6 133 96 18 13 All...
Catalogs 58% :
# who Listened to WASH-FM in the past 7 days  WASHINGTON, DC m who Listened to WASH-FM in the past 7 days m WASHINGTON, DC
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local Daily Newspaper(s) (Daily  [ABSHEY 25.2% Jaae
Local Daily Newspaper(s) (DaiysSunday) T Tl

D s e g o) —— T 2%
3 A 57
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3 New York Times. Wall Street Journal : y
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Newspaper(s) 113 107 Neaspaodin 96 94
New York Times (Daily+Sunday) m (Sunday) (Sunday)
) 183
New York Times (Sunday) m

Avg. Hours+Minutes/day with Ad-

Wwall Street Journal (Daily) Supported Print Media: Adults 18 or ofderM Local Daily Newspaper(s)

USA Today (Daily) m ‘?;;‘v 2 N S es
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oo B §85
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Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

PO T % i

past 7 days

PR ™ 5

u who Listened to WBIG-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

137,146 or 29.2% of Adults 18 or older who Listened to WBIG-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 28.4% of all time
spent daily with All forms of Print Media.

'WASHINGTON, DC

B WASHINGTON, DC

Local Daily
Newspaper(s} (Sunday)
131

Hew York Times
(DailysSunday)
1.0

‘Wall Street Journal
(Daity)
94

Today (Daily)
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81

Local Daily
Newspaper(s)
(Daily
9.2

New York
Times (Daily)
8.0

Local Daity
Newspaper(s)
{Sunday)
133

Local Daily
Newspaper(s)
(Daily+sunday)
34

Local Daily
Newspaper(s) (Dail
New York Times sl i
(Daily+Sunday) 2
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Direct
Ad
Wall Street Journal
(Daity)
96

Magatines
78 7

USA Today (Daily)
91

New York Times
(Daily)
84

Aail Caralogs

3.7

(excluding
Catalogs)

Al

m who Listened to WBIG-FM in the past 7 days

m WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

WASHINGTON, DC
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Supported Print Media: Adults 18 or older, M

N
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locx ]

vg. Minutes/day Spent): Adults 18 or older

New York Times

(Sunday)
141

Local Daily
Newspaper(s)
(Sunday)
134

Local Daily
(Daily
9.2

Local Daily
MNewspaper(s)
(Daily+Sunday)

96

Newspaper(s}

Magazines
87

Wall Street
Joumal (Daly)
94

Direct Mail

Local Daily
Newspaper(s)
(Sunday)
133

New York Times
(Sunday)
123

Wall Street Journal
(Daily)
9.6

Local Daily Newspaper(s)
(Daily
8.7

Local Daily
Newspaper(s)
(Daily+Sunday)
94

Magazines
78

(excluding
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Avg. Week All Print Medla (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (V Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

97,949 or 21.2% of Adults 18 or older who Listened to WIHT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 30.3% of all time
spent daily with All forms of Print Media.
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past 7 days
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

B WASHINGTON, DC

Local Daily
Newspaper(s)
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Wall Street
Journal [Daily) USA Today (Daily)
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New York Times
(Daily)
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New York Times
(Daily)
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New York Times
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New York Times.
(Daily+Sunday)
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Direct
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{excluding
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7.2

Direct Mail
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(excluding

Catalogs)
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37

Local Daity
Newspaper(s)
{Sunday)
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Newspaper(s)
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Wall Street Journal
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95

Magazines
[]

Magatines
78

'WASHINGTON, DC m
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m who Listened to WIHT-FM in the past 7 days m WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av
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Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

WASHINGTON, DC

All Graphs and soefa.ai Data Modehng Copyright © 2026
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Wall Street Journal {Daily)
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78

New York Times
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8.7
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'WASHINGTON, DC
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Avg. Week All Print Medla (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (V Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

PR T e
the past 7 days
S T

® who Listened to WWDC-FM in the past 7 days

122,292 or 28.5% of Adults 18 or older who Listened to WWDC-FM in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 26.1% of all

time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

® WASHINGTON, DC

Wall Street Journal
(Daily)
9.6

Local Daily

USA Today (Daily)
Newspaper(s) (Sunday)
116

New York Times
New York Times (Daily)

(Daily+Sunday)

Direct Mail

Advertising

{excluding
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(Daily
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‘WASHINGTON, DC

Local Daity
Newspaper(s)
{Sunday)
133

New York Times
(Daily+Sunday)
103

Wall Street Journal
(Daily)
95

Local Daily

Newspaper(s)

(Daily+sunday)
34

USA Today (Daily)
91

New York Times
(Daily)
84

Local Daily
Newspaper(s) (Daily
87

Direct Mail

Ad

(excluding

Catalogs)
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37

Magatines
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® WASHINGTON, DC
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Direct Mail Advertising (excluding Catalogs)
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New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines
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Newspaper(s)
USA Today (Daily) (Daily+Sunday)
New York Times 88 83
(Sunday)
12.7

Magazines
9.6

Mew York Times (Daily)
81

Local Daily
Newspaper(s)
(Sunday)
116

Wall Street Journal (Daily)
9.6

'WASHINGTON, DC

Local Daily
Newspaper(s)
(Sunday)
133

New York Times
(Sunday)
123

Local Daily Newspaper(s)

(Daily
87

Local Daily
Newspaper(s)
(Daily+Sunday)
94

Wall Street Journal
(Daily)
9.6

Magazines
78

(excluding
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P18+ who listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

2,129,375

1,926,226

1,377,002 28.9%

1,248,766

881,592

Local AM/FM Radio

818,451

Podcasts
Local Broadcast TV

Audio Streaming Services

668,004

644,933 13.5%

620,172 13.0%

Cable TV Networks Ss e
Billboards Z WASHINGTON, DC
617,000 12.9%
Newspapers 493,987 Tl
m P18+ who listened to IHEART RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC Metro  Scarborough R12026:Mar25-Mar26 Qual Intab: 1676 * Share of Everything
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WASH-FM P18+ who listened to WASH-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Social Media
Websites g8 .

1,926,226

Direct Mail 1.377.002 28.9%

Broadcast, Cable, & Sat TV

1,248,766

Video Streaming Services

881,592
Local AM/FM Radio fi5 '451

Podcasts

668,004

Billboards 617,000 12.9%

Audio Streaming Services

WASHINGTON, DC

m P18+ who listened to WASH-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who listened to WBIG-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

2,129,375 44.6%
1,926,226 40.4%
1,377,002 28.9%

1,248,766

Local AM/FM Radio

818,451

Cable TV Networks

Video Streaming Services
Podcasts

Local Broadcast TV

Audio Streaming Services
Billboards

Newspapers

697.673

881,592 18.5%
668,004 14.0%
644,933 13.5%

620,172 13.0%

) WASHINGTON, DC
617.000

493,987 10.4%

m P18+ who listened to WBIG-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC Metro  Scarborough R1.2026: Mar25-Mar26 Qual Intab: 504
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Audio Streaming Services

Video Streaming Services

"Advertising Actions”

P18+ who listened to WIHT-FM in the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)

1,926,226

Local AM/FM Radio

Local Broadcast TV
Billboards
Newspapers

Cable TV Networks

818,451 17.2%

644,933

— WASHINGTON, DC
493,987 10.4%

697,673 14.6%

® P18+ who listened to WIHT-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who listened to WWDC-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

2,129,375

1,926,226

1,377,002 28.9%
1,048,766 26.2%

5
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Local AM/FM Radio

818,451 17.2%

Video Streaming Services
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Newspapers

Local Broadcast TV

Audio Streaming Services
Billboards

Cable TV Networks
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